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INSTRUCTIONS TO CANDIDATES
*» This|question paper consists of TWO questions.
* Answer ALL questions.
* You should write legibly in black or blue ink.

Question 01 (100 Marks)
PureGlow Naturals is a growing skincare brand that produces organic beauty products such as serums, face
masks, and body lotions. The company uses plant-based ingredients sourced locally and promotes cruelty-free
and sustainable practices. Their primary target market is working professionals aged 2540 who prefer premium-
quality, chemical-free skincare products.

1.1.Using the case of PureGlow Naturals, critically analyze how the company applies the (50 Marks)
rketing mix (4Ps: Product, Price, Place, Promotion) to position itself in the organic
skincare market.
1.2. Based on the case of PureGlow Naturals, evaluate the company’s target market and consumer (50 Marks)
behaviour.

Question 02 (100 Marks)
You are working as a marketing executive in a newly established herbal beverage company. Your manager has

asked you to suggest simple ways to increase product awareness and sales in a rural area where people are not
familiar with your brand.

2.1. Evaluate the marketing strategies you would use to increase sales of a herbal beverage in a (50 Marks)
rural market.
2.2. Analyze the challenges faced when marketing a new herbal beverage product in a rural area. (50 Marks)
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INSTRUCTIONS TO CANDIDATES
* This question paper consists of SIX questions.
* Answer ALL questions.
* You should write legibly in black or blue ink.

Question 01

1.1 | Identify five (05) commonly used pricing strategies.

1.2 Explain two (02) common pricing strategies applied in the cosmetic industry.
1.3 | List the four (04) main types of market segmentation.

1.4 | Analyse the different types of consumer buying behaviours and their impact on
marketing decisions.

Question 02

2.1 | Outline the importance of online presence in internet marketing.
2.2 | Identify four (04) main methods of internet marketing.
2.3 | Briefly explain the key features of social media marketing.

2.4 | Differentiate between B2B and B2C marketing in the context of internet marketing.

Question 03

3.1 | Define the process of personal selling.

3.2 |Identify four (04) key characteristics of a salesperson in the cosmetic industry.
3.3 |Evaluate the benefits of sponsorships for the sponsoring organization.

3.4 | Analyse the disadvantages of sponsorships for sponsors in a competitive business

environment.
Question 04
4.1 bls"t three (03) main objectives of advertising.
4.2 What is the importance of advertising for business organizations?
4.3 rite four (04) examples of consumer-oriented sales and promotions.
4.5 tate the advantages and disadvantages of conducting consumer-oriented and trade-

Triented sales and promotions for the growth of the business.

(100 Marks

(20 Marks
(20 Marks
(30 Marks
(30 Marks

(100 Marks

(20 Marks
(20 Marks
(30 Marks
(30 Marks

(100 Marks

(20 Marks
(20 Marks
(30 Marks
(30 Marks

(100 Marks
(30 Marks
(20 Marks’

(20 Marks
(30 Marks
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Question 05

5.1  |Identify four (04) main factors that influence consumer buying behaviour.

5.2 |List three (03) characteristics of complex buying behaviour.

5.3 |Explain what a SWOT analysis is in an organizational context.

5.4 A cosmetic company has strong brand recognition and a loyal customer base; however,

it faces high production costs and limited product innovation. There is increasing
demand for organic beauty products in the market, but new international brands are
entering with competitive pricing.

Conduct a SWOT analysis for this company.

Question 06

6.1
6.2
6.3
6.4

Define the term ‘corporate identity’ of a company.
Briefly explain the three (03) components of corporate identity.
Explain the importance of a strong corporate image in the cosmetic industry.

Kk ok

Analyse how a strong corporate image can be implemented using four (04) key factors.
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(100 Marks)

(20 Marks)
(20 Marks)
(30 Marks)
(30 Marks)

(100 Marks)

(20 Marks)
(30 Marks)
(20 Marks)

(30 M@s)
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INSTR{JCTIONS TO CANDIDATES PAGE
» This question paper consists of SIX questions.
» Answer ALL questions.

* You should write legibly in black or blue ink.

Question 01

1.1 List three (03) main ingredients in perfumes.
1.2 List three (03) natural fragrances commonly found in perfumes.
1.3 List three (03) notes on perfume products.

1.4 Differentiate “Eau de Parfums” and “Eau de Toilette” based on the longevity.

1.5 Evaluate how alcohol can impact on fixative activity in a perfume product.

Question 02
2.1 Write three (03) different types of perfume products available in the market.
2.2 Write three (03) properties of perfume products.

(100 marks)

(15 marks)
(15 marks)
(15 marks)
(25 marks)

(30 marks)

(100 marks)

(15 marks)
(15 marks)

..3 In a fragrance formulation, a fixative is used to slow down the evaporation of a fragrance oil. The following
data represents the concentration of fragrance (mg/dL) measured over time in two different solutions. One

with fixative, and one without fixative.

Time (hours) Fragrance concentration with Fragrance concentration
fixative (mg/dL) without fixative (mg/dL)
0 50.0 50.0
2 452 30.6
4 40.5 17.8
6 36.1 10.4
8 32.0 6.1

2.3.1 Calculate the percentage of fragrance remaining after 6 hours with and without the fixative.

2.3.2 Determine the average rate of fragrance loss (mg/dL) for the first 6 hours without fixative

(30 marks)




Question 03

3.1 Find the number of isoprene units in the given molecule. (Figure 1)

HsC
HsG CHg

-y

HaC
(Figure 1)

3.2 State how an odorant’s performance based on its odor value.

3.3 State the importance of the solubility parameter of fragrances.

3.4 Compare the hydrophobicity of natural and synthetic fragrances.

Question 04

00002

(40 marks)

(100 marks)
(20 marks)

(20 marks)
(30 marks)
(30 marks)

(100 marks)

4.1 The smell of a fragrance out of a bottle is different from the smell after it is applied to a substrate or put in a

base. The smell corresponds to the headspace composition.

.1.1 Explain the importance of headspace analysis in the development of perfumes.

(10 marks)

4.1.2 Calculate the adjusted fragrance formula of the limonene by using the following details.

Headspace of fragrance — 31.9
Headspace over fragrance base - 15.9
Original fragrance formula — 2.0

4.2 State how the melting point of a solid perfume affects its fragrance release.

4.3 Write three (03) benefits of using solid perfumes over liquid perfumes.

Question
5.1 Write three (03) types of materials used for perfume packaging
5.2 Evaluate water vapor permeability affect the stability of perfume?

5.3 List three (03) labelling requirements of perfume packaging.

5.4 State the importance of boxed packaging in the transportation of perfumes.

(30 marks)

(30 marks)
(30 marks)

(100 marks)
(25 marks)
(25 marks)
(25 marks)
(25 marks)



Question 06

6.1 Evaluate the difference between colorants and pigments.

6.2 Classify the dyes according to the method by which they are applied to the substrates.
6.3 Write two (02) advantages of using plant-based colorants.

6.4 Write two (02) methods of extraction of natural dyes.

(100 marks)
(25 marks)
(25 marks)
(25 marks)
(25 marks)
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NSTRUCTIONS TO CANDIDATES

» This question paper consists of SIX questions.
» Answer ALL questions.
e You should write legibly in black or blue ink.

L (100 Marks)
1.1 List three (03) primary objectives of the registration of cosmetics in Sri Lanka. (30 Marks)
1.2 State three (03) reasons for the cancellation of the registration of cosmetic products in Sri Lanka.
(30 Marks)
1.3 Outline the key components that should be included in a “Site Master File” for regulatory
compliance. (25 Marks)
1.4 Write three (03) requirements for registering local cosmetic product manufacturing facilities in
Sri Lanka. (15 Marks)
2. (100 Marks)
2.1 State two (02) main categories of cosmetics based on regulatory aspects. (25 Marks)
2.2 Write two (02) examples for each category. (25 Marks)

2.3 Write two (02) requirements for registering imported cosmetic products in Sri Lanka. (30 Marks)
2.4 List four (04) conditions under which a cosmetic product becomes a drug in Sri Lanka.

(20 Marks)
3. (100 Marks)
3.1 What was the legislative act previously responsible for the regulation of cosmetics in Sri Lanka?
(25 Marks)
3.2 What is the committee that is responsible for cosmetic product regulation and registration in the
National Medicine Regulatory Authority (NMRA)? (25 Marks)
3.3 Differentiate “contract manufacturer” and “contract giver” in cosmetic manufacturing.
(20 Marks)
3.4 State the “validity period” for the following cosmetic registration and regulations in Sri Lanka.
3.4.1 Cosmetic Product Registration Certificate (15 Marks)
3.4.2 Cosmetic Import License (15 Marks)



4, (100 Marks)

4.1 List four (04) evaluation criteria that are considered for the registration of borderline products.
(25 Marks)

4.2 Briefly outline five (05) legal restrictions on selling and dispensing poisons in Sri Lanka.

(30 Marks)
4.3 State one (01) restriction on the consumption of raw or prepared opium. (20 Marks)
4.4 Outline two (02) legal provisions concerning the import, export, and supply of raw or prepared
opium in Sri Lanka. (25 Marks)
5. (100 Marks)
5.1 Define the term “intellectual property (IP)”. (20 Marks)
5.2 What are the two (02) main types of intellectual properties? (20 Marks)
5.3 Write two (02) examples for each category mentioned in 5.1. (20 Marks)
5.4 Evaluate four (04) important aspects of promoting the protection of intellectual property.
(40 Marks)
6. (100 Marks)
6.1 State the 3R concept in laboratory animal experiments. (15 marks)
6.2 Compare and contrast topical toxicity and systemic toxicity. (20 marks)
6.3 Elaborate on the need for toxicity evaluation of a cosmetic product. (25 marks)
6.4 List five (05) harmful chemicals found in cosmetics? (15 marks)

6.5 “Is it ethical to use animals in cosmetic testing?” Briefly discuss your view. (25 marks)
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INSTRUCTIONS TO CANDIDATES

Ques

1:1
1.2
1.3
1.4

Ques

2.1
2.2

2.3

24

* This question paper consists of SIX questions.
* Answer ALL questions.
* You should write legibly in black or blue ink.

tion 01

Identify the two (02) primary types of motivation.

Briefly explain David McClelland’s Achievement Motivation Theory.
List the four (04) essential components of direction in management.
Analyse the significance of directing as a management function.

ion 02
rState the four (04) types of leadership.

Fill in the blanks (1-8) of the employee selection process in Human resource
management.

(100 Marks

)
(20 Marks)
(20 Marks)
(30 Marks)
(30 Marks)

(100 Marks)

(20 Marks)
(40 Marks)

evelop a job description and a job specification for the role of ‘Pharmaceutical Quality (30 Marks)

ssurance Analyst’.
xplain the 360-degree feedback in appraisals.

(10 Marks)
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Question 03 (100 Marks)
3.1| Define the concept of management. (20 Marks)
3.2| Identify two (02) key differences between needs and wants. (20 Marks)
3.3| State the three (03) levels of management within an organization. (30 Marks)
3.4 | Evaluate the effectiveness of the two (02) main functions of top-level management in (30 Marks)

achieving organizational goals.

Question 04 (100 Marks)
4.1 | What is “controlling”? (20 Marks)
4.2 | State the five (05) basic elements in the controlling process. (20 Marks)
4.3 | Write three (03) advantages and three (03) disadvantages of internal recruitment. (30 Marks)
4.5 | Mention three (03) financial rewards and three (03) non-financial rewards that an (30 Marks)

employee could receive.

Question 05 (100 Marks)

List the seven (07) management resources? (20 Marks)
State five (05) barriers to communication as a manager. (20 Marks)
Briefly describe the span of control. (30 Marks)
Differentiate the terms ‘training’ and ‘development’? (30 Marks)

Question 06 (100 Marks)

Explain three (03) social responsibilities of management towards society for sustainable (20 Marks)
organizational growth.

6.2 |Identify five (05) fundamental management skills. (20 Marks)
6.3 Briefly describe two (02) advantages of division of labour in an organization. (30 Marks)
6.4 |Briefly describe two (02) disadvantages of division of labour in an organization. (30 Marks)

* k¥
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\)INSTRUCTIONS TO CANDIDATES Page

* This question paper consists of SIX questions.
* Answer ALL questions.

‘ * You should write legibly in black or blue ink.

‘ Question 01

(100 marks)
1.1 Write three (03) main ingredients in perfumes. (15 marks)
‘ 1.2 Write three (03) natural fragrances commonly found in perfumes. (15 marks)

.................................................................................................................................

1.3 The category a fragrance belongs to is defined by how much of the scent (or aromatic compound) is used in
‘ the product and the notes of perfume in cosmetics depend on how long the scent persists on the body.
1.3.1 Write three (03) notes on perfume products. (30 marks)

............................................................................................................................

............................................................................................................................

1.3.2 Differentiate between “Eau de Parfums” and “Eau de Toilette” based on the longevity.
(20 marks)

.............................................................................................................................
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1.4 State how alcohol can impact on fixative activity in a perfume product. (20 marks)

..................................................................................................................................

' Question 02 (100 marks)
|

| 2.1 Write three (03) different types of perfume products available in the market.

.................................................................................................................................

| 2.3 In a fragrance formulation, a fixative is used to slow down the evaporation of a fragrance oil. The following

data represents the concentration of fragrance (mg/dl) measured over time in two different solutions. One
‘ with fixative, and one without fixative.

| Time (hours) Fragrance concentration with Fragrance concentration
| fixative (mg/dl) without fixative (mg/dl)
| 0 50.0 50.0
| 2 45.2 30.6
| 4 40.5 17.8
| 6 36.1 10.4

8 32.0 6.1

| 2.3.1 Calculate the percentage of fragrance remaining after 6 hours with and without fixative.

| (20 marks)
Hl ommasbenmmmmss i ons o s e s 8 A 0 o e S AR SR

il et e e i e et e
| 2.3.2 Based on the data, determine the average rate of fragrance loss (mg/dl) for the first 6 hours without

| fixative. (20 marks)
| s e D S 3 A KT
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|




.........................................................................................................................
.........................................................................................................................

..........................................................................................................................

\ 2.3.3 If the fragrance is designed to release only less than 25 mg/dl total over 8 hours for optimal

| perfume longevity, which perfume solution (with or without fixative) is more effective in
| controlling fragrance release. (30 marks)

........................................................................................................................
........................................................................................................................

........................................................................................................................

........................................................................................................................

........................................................................................................................

| Question 03 (100 marks)

| 3.1 Terpenoids are natural fragrance products derived from isoprene units and the terpenes can be classified
‘ based on the number of carbons.

| 3.1.1 Find the number of isoprene units in the given molecule. (Figure 1) (10 marks)
| H3C

|

| H3C CHs

|

| H3C

i (Figure 1)
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‘ 3.2 Citronellal can be converted into hydroxycitronellal acetal derivatives to prolong its fragrance time. Propose

the chemical structure when hydroxycitronellal reacts with ethanol. The structure of citronellal is given
‘ below. (Figure 2) (30 marks)

‘ Figure 02

.................................................................................................................................

..................................................................................................................................

..................................................................................................................................

‘ .................................................................................................................................

3.4 State the importance of the solubility parameter of fragrances. (20 marks)

.................................................................................................................................
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Question 04 (100 marks)

4.1 The smell of a fragrance out of a bottle is different from the smell after it is applied to a substrate or put in a
base. The smell corresponds to the headspace composition.
4.1.1 Explain the importance of headspace analysis in the development of perfumes.
(10 marks)

......................................................................................................................
......................................................................................................................
......................................................................................................................

......................................................................................................................

4.1.2 Calculate the adjusted fragrance formula of the limonene by using the following details.

(30 marks)
‘ Headspace of fragrance — 31.9
Headspace over fragrance base - 15.9

‘. Original fragrance formula — 2.0

- 4.2 State how the melting point of a solid perfume affects its fragrance release. (30 marks)
4.3 Write three (03) benefits of using solid perfumes over liquid perfumes. (30 marks)
Question 05 (100 marks)
5.1 Write three (03) types of materials used for perfume packaging (15 marks)
5.2 How does water vapor permeability affect the stability and shelf life of perfumes? (25 marks)

..................................................................................................................................

..................................................................................................................................




..................................................................................................................................

..................................................................................................................................

..................................................................................................................................

| 5.5 Write three (03) key elements that should be considered when creating customized perfume packaging

| (30 marks

|| s s o e o S sl et
| .................................................................................................................................
e RS s S e e st T e ST
|

|

| Question 06 (100 marks)

6.1 Write the difference between colorants and pigments. (20 marks)
| P

|

[ damcemenimmsusssnsesgstsan s avss A AN RS A O AR
6.2 Classify the dyes according to the method by which they are applied to the substrates. (20 marks)
|

.................................................................................................................................

.................................................................................................................................

.................................................................................................................................
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|

| 6.5 Maximum UV-Vis absorption of a Reactive Red 2 dye molecule in water occurs at 615 nm. Explain how

would you theritically attempt to shift the absorption to higher wavelengths. The structure of the dye
| molecule is given below. (Figure 03) (20 marks)

X
' il ]
| @ OH N IN” ¢!
‘
| NaQ3S SOsNa

| (Figure 03)

-THE END-
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question 01 (100 Marks)
1.1 Briefly outline the characteristics of three (03) different levels of a product. (15 Marks)
1.2 List four (04) different types of consumer goods with one (01) example for each. (25 Marks)
1.3| Define the term “Brand equity”. (20 Marks)

i

.............................................................................................................................
.............................................................................................................................
.............................................................................................................................

.............................................................................................................................

.............................................................................................................................
.............................................................................................................................
.............................................................................................................................

.............................................................................................................................

.............................................................................................................................
.............................................................................................................................
.............................................................................................................................
.............................................................................................................................
.............................................................................................................................

.............................................................................................................................
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Question 02 (100 Marks)
2.1| List two (02) advantages and two (02) disadvantages of the “market penetration pricing strategy” in the
cosmetic industry. (28 Marks)
2.2 | List four (04) types of pricing strategies that can be used in the cosmetic industry (20 Marks)
2.3 | Write the four (04) different types of market segmentation. (20 Marks)
2.4 Outline two (02) key features of each market segmentation mentioned above. (20 Marks)
2.5 List three (03) main objectives of advertising. (12 Marks)
Questjion 03 (100 Marks)
3.1 llist four (04) main factors that affect consumer buying behavior. (20 Marks)
2|Page




3.3

3.5

4.2

List three (03) characteristics of “complex buying behavior™. (30 Marks

.........................................................................................................................................
.........................................................................................................................................
........................................................................................................................................

Outline three (03) key differences between “variety seeking buying behavior” and “habitual buying

behavior”. (30 Marks
List four (04) important aspects of advertising for cosmetic products. (20 Marks
stion 04 (100 Marks)
What is the difference between corporate image and brand image? (20 Marks
State six (06) internet marketing methods. (30 Marks

.........................................................................................................................................

.........................................................................................................................................




4.3

4.4

Que
51

3.2

00011

Write three (03) benefits of “Email Marketing”. (15 Marks)

Briefly mention how to implement a strong corporate image. (40 Marks)
stion 05 (100 Maiks)
What a SWOT Analysis is in an Organisational Context. (20 Marks)
A company has a highly skilled R&D team; customer complaints about poor packaging have increased;

there is growing global demand for herbal and ayurvedic products; a new competitor with lower prices is
entering the market; the company owns several patented skin formulas; it has limited presence in rural
areas; government incentives for local manufacturers have increased; and the rising cost of imported
ingredients is affecting production costs.

Do a SWOT Analysis for the above company. (30 Marks)

4|Page




3.3

54

Ques
6.1

6.2

6.3

6.4

00011

State the importance of understanding customer needs and behavior in marketing. (20 Marks)

..........................................................................................................................................

Select a cosmeceutical product and describe two promotional strategies the company can use to market
the product. Explain one advantage and one disadvantage of each strategy. (30 Marks)

..........................................................................................................................................
..........................................................................................................................................
...........................................................................................................................................
..........................................................................................................................................

tion 06 (100 Marks)
State the “Personal selling process”. (20 Marks)
State four (04) characteristics of a salesperson in the cosmetic industry (30 Marks)

State four (04) benefits of sponsorships for the sponsor. (20 Marks)
State three (03) disadvantages of sponsorships for the sponsor. (30 Marks)

.......................................................................................................................................

%k
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INSTRUCTIONS TO CANDIDATES

» Thig question paper consists of TWO questions.
» Answer ALL questions.

* Youl should write legibly in black or blue ink.

. Qu(i}stion 01

- Glo
mois
adult

(100 Marks)
vHerb is a new skincare brand that offers 100% natural and eco-friendly products like face washes,

turizers, and sunscreens. The products are made using Sri Lankan herbal extracts and are targeted at young
s aged 18—30 who are health-conscious and environmentally aware.

1.1.Briefly outline the 4Ps (Product, Price, Place, Promotion) used in the marketing of (20 Marks)
GlowHerb.

1.2. What type of segmentation is used by GlowHerb? Suggest one more segmentation that could (20 Marks)
improve their sales.

1.3. Write two (02) possible factors that influence the buying behavior of GlowHerb’s target (20 Marks)
market.

1.4.Comment on whether the advertising strategy of “GlowHerb” is suitable for their target (20 Marks)
audience.

1.5. Write two (02) strategies that GlowHerb has taken to build its brand identity (20 Marks)

. Question 02

(100 Marks)
You are working as a sales executive in a local cosmetic company. Your manager has asked you to suggest
simple

: ways to improve product sales in a new town where people are not familiar with your brand.

2.1. How would you introduce the product to new customers?

(25 Marks)
2.2. What advertising methods would you use and why? (25 Marks)
2.3. How would you convince shops to sell your product? (25 Marks)
2.4. How would you use customer feedback to improve sales? (25 Marks)

* ok k
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INSTRUCTIONS TO CANDIDATES

e This question paper consists of SIX questions.
e Answer ALL questions.
* You should write legibly in black or blue ink.

i (100 Marks)
1.1. Define the term “Cosmetics”. (20 Marks)

...............................................................................................................
...............................................................................................................
...............................................................................................................
...............................................................................................................

...............................................................................................................

1.2. List three (03) primary objectives of the registration of cosmetics in Sri Lanka. (30 Marks)

...............................................................................................................
...............................................................................................................
...............................................................................................................
...............................................................................................................
...............................................................................................................
...............................................................................................................
...............................................................................................................

...............................................................................................................

1.3. List four (04) conditions under which a cosmetic product becomes a drug in Sri Lanka.
(20 Marks)

...............................................................................................................
...............................................................................................................
...............................................................................................................

...............................................................................................................




...............................................................................................................
...............................................................................................................
...............................................................................................................
...............................................................................................................
...............................................................................................................
...............................................................................................................

...............................................................................................................

1.4. Write the three (03) basic criteria used for the evaluation of cosmetic products for registration
in Sri Lanka. (30 Marks)

...............................................................................................................
...............................................................................................................
...............................................................................................................

...............................................................................................................

...............................................................................................................

2.1. Cosmetics can be categorized into two types. What are they? (20 Marks)
2.2. Write the difference between the two categories mentioned above. (20 Marks)
2.3. Write two (02) examples for each category. (20 Marks)

...............................................................................................................

...............................................................................................................

2.4 What was the legislative Act previously responsible for the regulation of cosmetics in Sri
Lanka? (20 Marks)

...............................................................................................................

...............................................................................................................

2.5. What is the committee that is responsible for cosmetic product regulation and registration in
the National Medicine Regulatory Authority (NMRA)? (20 Marks)

...............................................................................................................
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3. (100 Marks)

3.1. List three (03) approvals which are required to establish a cosmetic manufacturing facility in
Sri Lanka. (15 Marks)

3.2. What is a “Site Master File (SMF)”? (15 Marks)

...............................................................................................................
...............................................................................................................
...............................................................................................................
...............................................................................................................

...............................................................................................................

3.3. List three (03) key requirements that should be submitted under the sections of (3.3.1) and
(3.3.2) in a Site Master File for a cosmetic manufacturing facility.

3.3.1 Personnel (15 Marks)

...............................................................................................................
...............................................................................................................
...............................................................................................................
...............................................................................................................
...............................................................................................................
...............................................................................................................
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...............................................................................................................
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3.4. What is meant by “contract manufacturer”? (20 Marks)

3.5. What is meant by “contract giver”? (20 Marks)

4. (100 Marks)

4.1 Outline the whole process of the registration of imported cosmetic products in Sri Lanka. .
(40 Marks)

4.2 State the validity period and renewal period for the following according to the cosmetic product
registration regulations in Sri Lanka. (20 Marks)

Validation period Renewal period

Cosmetic Product
Registration Certificate | 4.2.1..........coiiiiiiiin " 3l RO AR

Cosmetic Import License
A2 Lisaaianis B ol siion
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4.3 State two (02) reasons why provisional registration may be granted for cosmetic products in
Sri Lanka (10 Marks)

...............................................................................................................
...............................................................................................................
...............................................................................................................
...............................................................................................................

...............................................................................................................
...............................................................................................................
...............................................................................................................
...............................................................................................................
...............................................................................................................

...............................................................................................................

4.5 List four (04) evaluation criteria to consider for the registration of borderline products.
(20 Marks)

...............................................................................................................
...............................................................................................................
...............................................................................................................
...............................................................................................................
...............................................................................................................

...............................................................................................................

5 (100 Marks)
5.1 State five (05) legal restrictions on selling and dispensing poisons in Sri Lanka. (25 Marks)

...............................................................................................................
...............................................................................................................
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...............................................................................................................
...............................................................................................................
...............................................................................................................
...............................................................................................................
...............................................................................................................
...............................................................................................................
...............................................................................................................
...............................................................................................................

...............................................................................................................
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5.2 State one (01) restriction on the consumption of raw or prepared opium (10 Marks)
5.3 Define the term “Intellectual Property™. (20 Marks)
5.4 Intellectual properties can be divided into two types. What are they? (09 Marks)
5.5 Write two (02) examples for each type of intellectual property. (12 Marks)

...............................................................................................................
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...............................................................................................................
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...............................................................................................................
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...............................................................................................................
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...............................................................................................................
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6. (100 Marks)

6.1. Briefly outline the need for toxicity evaluation of a cosmetic product. (25 marks)
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6.4. List the 3R concept related to laboratory animal research. (25 marks)

...............................................................................................................
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...............................................................................................................

...............................................................................................................




